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ABSTRACT

Our research was conducted to examine the “satigfa®f consumers by using online food serviceswill deal
with consumer behavior & helps to analyse theirceptions & will also help us to understand consuewguilibrium. for
the completion of this research we have prepareiliafledged questionnaire which were distributechang the 60

respondents to know their behavior & the satistatievel which they get by using online food sexiapp.
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